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YOUR COPY
cureTO



ARE YOU READY TO GET THE remedy YOUR

After nearly a decade working as an agency copywriter, penning hundreds of blog posts and
webpages, I realised something. We’re all creative––but it mostly goes untapped each and
every day because it’s not a priority. There’s so much noise online, so many blogs and
websites saying the same stuff in the same way. You don’t want to sound like your
competition – you want to sound like YOU, right? If you’re anything like me, you don’t want
to push out content just for the sake of it. You want to provide value to your audience and
speak from the heart. You want to be known for having dynamic ideas, engaging stories and,
above all else, a personality that makes you stand out online anywhere you choose to be.

I’ve created copy for just about every kind of business. From solopreneurs right through to
multi-million dollar corporates. And while the writing style, tone of voice and messages have
changed, one thing has remained the same: self-expression. It’s the key to finding more
clients, making more money and having a bigger impact on the world.
 
I know what it’s like to experience writer’s block. It used to happen all the time. I would
waste hours and hours churning out copy that honestly made me gag. That was until I spent
the time to really get to know myself, and how I talk about what I care about. Once I started
to infuse these things into my copy, well, the rest is history! I’m here now, telling you that
it’s possible to write magnetic and inspiring copy, even if you’re not a writer.

Hey, I’m Maz!
I help feel-good and do-good brands, entrepreneurs
and creative agencies take the stress out of knowing
what to say and how to say it. Why? So they can save
time, build a stand-out brand and share their impactful
message with the world.

WHO AM I AND WHY AM I DOING THIS?

HERE’S HOW I CAN HELP

WRITING HAS BEEN craving? LET'S GO!
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10 QUICK REMEDIES TO cure your copy
When it comes to writing copy, SPOILER ALERT: there’s no silver bullet. The right words
aren’t going to magically appear on the page while you’re off sipping Rita’s, eating chips and
guac’. Even after you’ve done the hard work, put your heart and soul into each and every
sentence… there’s always room to improve and tweaks you can make (trust me, just writing
this guide sent me into a tizzy!).
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You might be sitting there thinking, “well shit Maz, why the flip
should I even bother writing anything in the first place?!” Great
disgruntled question my friend. Let me blow it wide open for ya
— if you write from a place of disinterest, a place where you
only care about the final outcome, then you’re never going to
produce anything that’s good. Sounds harsh, but if you don’t
learn to fall in love with your writing practice, how can you
expect your reader to fall in love with what you write?

But all is not lost. Whether you hate your website copy, or can’t stand the way you write for
socials, we can treat your ailing copy with a few home remedies. After 10 years of writing
both good and terrible copy for every kind of brand, I WISH someone had given me this PDF
at the start (would’ve saved me a LOT of time!). And once you’re done, you’ll know exactly
what good copy looks like and whether or not you want to write it for yourself, or get a
copywriter like me on the case.
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SAY IT OUT LOUD1
Remember when your teacher used to get you to read out loud in class? This is kinda
the same thing but without an audience. Take a moment before you press publish (or
send that email newsletter) to read your copy out loud. You’ll figure out pretty quickly
where there should be commas (when you naturally want to take a breath), or new
paragraphs (when the idea changes). The goal here is to write like you talk, because
your reader isn’t a dictionary or a robot — they’re human, just like you 😉

BREAK UP BLOCKS OF TEXTS3
When the majority of people read online, they don’t actually read — they scan. This is
why long blocks of text can derail your copy and slow the reader down in their tracks.
Break up walls of text into one to two sentence paragraphs. Chances are your reader is
probably on their smartphone too, which is a much narrower screen. In an ideal world,
you can also use headings and subheadings to make scanning your copy a breeze, but it
just depends on whethere your copy is in a blog post (longer form) or social post
(shorter form).

CHECK FOR REPEATED WORDS 2
When you write the same word more than once in the same sentence it all just sounds

the same. See what I did there? You should be able to pick up repeated words when you
read out loud, but you can always send your copy to a trusted friend (or your

copywriter *wink*) to proofread it too. You can, however, use repetition to make a point
or to emphasise an idea. But don’t make a habit of doing it, well, repeatedly. Once is

good, twice is aggressive, and three times is just lazy.
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PUT THE MOST IMPORTANT INFORMATION FIRST4
We’re all time poor in the Western world. Let’s face it, you might’ve not even got this
far down the PDF. I’m not (that) offended, but it’s why I used headings and put the
most important information first (go back and ready the first few paragraphs). When
you put the gems front and centre, followed by the copy that further proves your
point, you’re showing your read a shipload of respect. You value their time. You give
them the option to dive deeper if they want BUT they also don’t have to, because
you’ve signposted the copy with headings and made it easier to scan.

KEEP IT TO ONE IDEA PER PARAGRAPH6
I know you’re excited. You’ve got about a thousand ideas to shove into this one blog
post and you absolutely, definitely MUST include them all. Let me stop you right there.
For the reasons outlined in tip 5, keep it to one idea per paragraph. This is where you
might like to jump in the shoes of your audience — what else do they have on their
plate today? Picking up the kids, going to work, cooking three meals a day, answering
phones, social media notifications.... the list goes on. Don’t add to their stress. Be
empathetic. Feed them one idea at a time and you’ll be surprised by how it changes
your writing practice at the same time.

SIMPLIFY YOUR LANGUAGE 5
Did you know that the average person reads at an 8th grade reading level? Yet many of

us seem to think everyone has been to university and knows what discombobulated
means. When you use longer words and more complex sentence structures, you

increase the cognitive load for the reader. This means your copy is harder to read
because every word must be considered. The solution? Shorter sentences. Simplified

language, too. See? Reading is easier this way.
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You don’t have to wear a wire (unless you want to), but this tip ties into the very first
thing I mentioned. Writing how you talk is only possible if you KNOW how you talk. The

quickest way to do this is to record yourself nattering away to a friend. The first few
minutes will be awkward, but you will eventually forget you’re recording and start to

relax. When you do, your natural tone (how you say things) and cadence (the speed of
your speech) will shine through. Use this! No one else sounds like you so it’s a sure fire

way to sound like yourself in written copy.

ASK YOURSELF: CAN I SAY THIS IN A BETTER WAY?7
There’s a common misconception that as a copywriter, I’m a walking thesaurus. That I
know every single word in the dictionary, in every possible combination, for any type of
reader. Let me bust that myth right now. While my vocabulary is huge, it’s taken me a
long, long, long time to learn more words, how to use them and when they can be
whipped out. What I do have that you don’t have is the ability to take a risk. I’m not
afraid to tear apart or even delete an entire page of copy if I don’t think it’s working. A
simple challenge to give yourself is to ask, “can I say this in a better way?” Better, here,
equals a more interesting, unexpected and clear way.

RECORD YOURSELF HAVING A CONVERSATION 8
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Picture this: it’s 9am. The smell of freshly brewed coffee lingers in the air as you sit
down at your desk to write. You light a scented candle. In the background, your
favourite low key electronic music playlist is on. You stretch your arms, let out a small
yawn and put fingers to keys. Suddenly, an alarm goes off — it’s your timer, and you’ve
been writing for 45 minutes already! Pretty neat, huh? This is what it’s like for me. I
have a solid writing routine that gets me creating in less than 5 minutes each morning.
It’s important to find out what triggers your writing to flow, capture the process and use
it every.single.day. Writing is a practise and it only gets easier the more you do it. So
start small, even just writing in the same location each day will help.

If you’ve made it this far, you’re an absolute LEGEND. But if you’re still stuck in a rut
with your writing, it’s time to get help. While writing is a bit of a solitary process,

getting to the place where you’re ready to write is NOT. I can work with you to plan,
develop and create copy for your business, or I can coach you into creative freedom

using a set of methods that are tried and tested. I’m here for you as your writing maven
and we’ll get you to where you want to go faster than if you sat there procrastinating

on your own �
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I used to be so hard on myself when I just couldn’t
find the motivation to sit down and write. I
thought there was something wrong with me and
that maybe I was burnt out (and I was, but that’s
another story for another time). What I realised
was that just like the seasons of the year that
come and go with grace and ease, so too does our
ability to create. The quicker we can tune into our
inner world and learn what season we’re in, the
easier it will be to make the right choices when it
comes to what we create. 
 
You might be in a season where your cup is empty
and you need to read and play to find your
inspiration. That’s beautiful! Or, you could be
transitioning from one season to the next, so
things might seem really uncertain and unstable.
That’s where a personal writing practice (aka
journaling) can be very useful. 

SENDING YOU ALL WORDS, all the time,

One last word
(okay, more like a paragraph)...

Love Maz xoxox

Whatever season you are in, know that it’s exactly where you need to be. And if you have
copy needs but you’re just not feelin’ it, that’s where I can come in and take some of the
stress away.
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